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Online SOcial netwOrking and ngOS
By Joanna Moshman

Introduction

Over the past six years, online social networking sites have experienced explo-
sive growth, becoming a major phenomenon in the new millennium. Online 
social networking allows people to connect and share information and ideas 

with others via the Internet. These online communities were created as a means for 
members to socialize and are often seen as a fun diversion from work. Recently, 
however, online social networking has become a popular work tool among NGOs 
(nonprofits, charities, civil society organizations). These organizations are increas-
ingly embracing social networks in order to, among other things, promote aware-
ness, recruit followers, and raise money. 

But, are social networks actually effective in carrying out these goals? Which net-
work or networks are best used? These are two essential questions being raised by orga-
nizations today. This article seeks to help NGOs answer these questions through a com-
pilation of data, articles, and information collected from a variety of  NGO resources. 
 

cOde Of ethicS and cOnduct fOr ngOS (egypt)
As presented at the 3rd NGO Forum of the Canadian International Development Agency  
(CIDA) in Cairo, Egypt. With the goal of promoting a shared vision of a civil society committed 
to values and ethics, this event culminated in a draft of a code of ethics and conduct for the 
Egyptian non-governmental organizations. This Code was worked on by numerous NGOs, 
with WANGO’s Code of Ethics and Conduct for NGOs serving as an important foundation for 
the work. Working from WANGO’s code, the final product was designed to be a code that 
could be applied to the unique situation of Egyptian NGOs.

The Code of Ethics and Conduct is a set of fundamental principles, operational 
principles and standards to which all personnel active in the field of civil soci-
ety organizations are committed in quest of enhancement of sublime values 

and purging civil work of any improprieties or suspicious acts.

- The Code of Ethics and Conduct applies to community development associations, 
foundations and federations organizations.
- Commitment to the Code of Ethics and Conduct is voluntary. NGOs which have 
decided to sign the Code shall notify all stakeholders that they are committed to the 
Code and responsible for the implementation of its articles and rules.
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Overview of Social Networking Sites

According to an April �009 Nonprofit Social Network 
Survey Report sponsored by the Nonprofit Technology 
Network (NTEN), Common Knowledge, and ThePort, there 
are two types of social networks that NGOs use:

1. A house social network is a networking community 
that is built on an NGOs own website. Of the 980 
respondents, 30.6% have one or more house social 
networks.1

�. A commercial social network is an online networking 
community, which is owned and operated by a 
corporation. This is much more popular as 86.�% 
of nonprofits use at least one commercial social 
network. 

The following describes the Top 5 commercial social 
networks that NGOs use, according to the April �009 Survey 
Report:

1  For more information on house social networks and how 
to create one please refer to http://commonknow.com/html/
white-papers/SocialNetworksForNonprofits.pdf 

1. Facebook: Facebook was created in �004 and is the 
most popular of the commercial networks by far, 
with 74.0% of nonprofits indicating that they use 
this social networking site. Facebook, Inc. privately 
owns it and people join networks organized by city, 
school, and region in order to interact with other 
members. People can add friends on Facebook, send 
messages, and post pictures. Originally open only to 
university and college students, it now allows free 
access to anyone 13 and older and currently has 
more than �00 million active users worldwide. 

�. YouTube: Of the 980 nonprofits surveyed, 46.5% 
use YouTube for social networking. It is a video 
sharing website created in �005 where users can 
upload, share videos, and view them. In �006 it was 
bought by Google and now operates as a subsidiary 
of the company. Unregistered users can watch any 
of the posted videos, while registered users are 
allowed to upload an unlimited number. Registered 
users’ accounts are called channels. 

3. Twitter: This site is a close third as 43.3% of 
nonprofits indicated they use Twitter. Twitter, 

wangO welcOmeS new memberS

WANGO would like to welcome the following new organizational members 
that have joined our Association since the last issue of Beyond Boundaries. 
They come from 21 nations and represent a wide variety of concerns.
	
Abiodun	Adebayo	Welfare	Foundation	(Nigeria)

ACT	Foundation	(Indonesia)

ADRA	Mozambique	(Mozambique)

Africa	Hope	Alive	Initiative	(AHAI)	(Nigeria)

Association	for	Childhood	Education	International	(United	States)

Associazione	Culturale	dei	Triangoli	e	Della	Buona	Volontà	Mondiale	(Italy)

Centre	“Women	and	Modern	World”		(Azerbaijan)

Council	for	the	Restoration	of	Filipino	Values	(CRFV)	(Philippines)

preSS releaSe Of wangO regiOnal cOOrdinatOr fOr africa,  
mr. mOhammed attah

For six weeks this summer, from July 4 until August 1�, Mr. Mohammed 
Attah, WANGO’s Africa Regional Coordinator, attended a training in 
India at the Entrepreneurship Development Institute of India (http://www.

ediindia.org/). Here he joined NGO leaders from various parts of the world 
in the Management of NGOs program, where he also served as a group leader 
and offered talks on networking and volunteering. He was sponsored by Indian 
Technical and Economic Cooperation Division (ITEC). The following is his press 
release, presented in India at the successful conclusion of his program. 

[continued from page 1,Online Social Networking & NGOs]  
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created in �006, is a social networking and blogging 
site that permits users to send and read other users’ 
updates, which are called tweets. Tweets are posts, 
no more than 140 words or less, that consist of 
status reports. Last year, Twitter had about two 
million users; this year the number has skyrocketed 
to 3� million users. 

4. LinkedIn: Unlike the other popular social 
networking sites, LinkedIn focuses on creating and 
keeping professional contacts. According to the 
survey, 3�.9% of nonprofits use this site. LinkedIn 
was launched in �003 and allows users to search for 
jobs, has resources for hiring employees, and even 
has a category dedicated to nonprofits. It spans 
about 170 industries and has more than 40 million 
users. 

5. MySpace: Of the surveyed nonprofits, �6.1% 
have a network on MySpace. Created in �003, 
the website is very interactive, allowing users to 
create a network of friends, profiles, blogs, groups, 
music, pictures, and video. In �006 it was the most 
popular networking site in the United States but 
was internationally overtaken by Facebook, its 
main competitor, in �008. 

While these five networking sites are the most popu-
larly used by NGOs, there are hundreds of other social net-
working sites with free access. For a more comprehensive 
list and description of major active social networking web-
sites worldwide, please see the List of Social Networking 
Websites on Wikipedia. 

How effective are social networking sites for NGOs?

The April �009 Survey Report found that most nonprofits 
were attracting only a few thousand supporters and 
that the money raised from outreaching to people via 
social networking online is not substantial enough to be 
meaningful. Only 1.� percent of nonprofits had received 
more than $10,000+ through Facebook. However, these 
numbers are not so insignificant. For a small nonprofit, 
reaching out to a couple of thousand people through 
networking sites is extremely advantageous. Also, for most 
nonprofits, every little bit of money raised is significant.

Throughout the world, technology innovation has 
changed and impacted human interaction, behavior, and 
activity extremely significantly in only the past couple of 
years. Millions of people, especially the young and the 
socially active, are now online and the number of people 
joining social networking websites increases everyday. With 
increasing numbers of people on these websites, there is a 
greater chance for NGOs to effectively recruit people this 
way. In fact, more than half of the nonprofits in the survey 
said they plan to keep their online networks and increase 
staffing for special online project throughout the next year.

The following are some more advantages in setting up 
an online social network:

• They are great for target marketing to find 
volunteers, employees, and supporters from diverse 
backgrounds and groups.

• Professional networking sites, such as LinkedIn, 
allow NGOs to build professional credibility.

• Social networks help similar NGOs connect and 
work together.

• Blogging websites, such as Twitter, can tell people 
what the day-to-day operations of the NGO are as 
well as what major events will be taking place.

Choosing the Right Network and Getting Started

It is difficult, but very important, to choose the right social 
network for an NGO. There is not one network that is 
necessarily better than another. However, the more popular 
a network is, the more likely an NGO is going to reach a lot 
of people. 

 The following is a list of websites that are help-
ful in deciding which online social network to use: 

• Beth's Blog: How Nonprofits Can Use Social Media
• Mashable: The Social Media Guide
• 10 Ways Twitter Will Change American Business 

(This article speaks to businesses and corporations 
but it seems that Twitter can do much of the same 
things for NGOs as well).

• Tech Soup: The Technology Place for Nonprofits
• Nonprofit Organizations and Online Social 

Networking

Conclusion

People, organizations, and governments worldwide 
are experiencing new innovations of technology almost 
everyday. The development of this technology can greatly 
support NGO work, especially through social media and 
networking websites. Many websites have been created, and 
many conferences have already taken place, that address 
what kind of services and advocacy social media can provide 
for NGOs. Many NGOs and nonprofits have already created 
an influential niche of organizations interested in how social 
media and technology can benefit and impact their work. 
This article provides many resources that will hopefully 
help expand this small community into something larger. 
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General Items:
1. All NGOs to which this Code is applicable shall comply with all and every provisions of the 
laws and bylaws organizing NGOs in Egypt and all other organizing laws and by laws, as Labor 
Law , Social Insurance Law, Tax Law as well as all other organizing laws in Egypt, viewing that 
law represents the minimal degree of ethics,
�. NGOs commitment to this Code and to the organizing Laws provisions in Egypt shall not 
prejudice the organizations declared efforts, regarding its reservations and advocacy activities to 
change/update some laws in pursuit of the benefit of the Egyptian society.
3. NGOs shall be committed to provide real services; they have an obligation to monitor the 
impact of their projects and services on target groups and adjust their strategy to achieve the 
best development results which requires dedication to the mission and willingness to volunteer 
substantial energies towards the achievement of their mission.
4. The organization shall encourage the culture of volunteerism among its staff without prejudicing 
their job responsibilities

Mission and Guiding Principles
NGOs exist to serve society according to a clearly identified and articulated mission. They 
shall provide their services to target groups in accordance with the principles of equity (no 
discrimination regarding target groups)

Organizing Membership- General Assembly
- Membership conditions are linked to the mission and purpose of the NGO. Signatory 
organizations of this Code of Ethics and Conduct shall be committed to articulate the required 
conditions and discard any member who does not meet the specified conditions.
- General Assembly membership reflects the NGO’s commitment to all forms of diversity (in 
relation to target groups which the organization serves)
- General Assembly members are entitled to hold fully paid posts on the assembly (any of their 
relatives who are also staff shall have the same right). To avoid any suspicion of their bringing any 
pressure to bear on the board, their right to vote in board meetings shall be suspended until they 
or their relatives accomplish the tasks with which they were entrusted, taking into consideration 
that all bylaws relevant to appointment shall apply. This clause applies to all the organization’s 
purchases and services.
- The NGO shall be committed to provide its members with training/ raising awareness or 
enhancing their qualifications to create cadres qualified for board membership; this shall be 
accomplished within set timelines.
- The General Assembly pays particular attention to appoint an efficient, professionally adept and 
ethically committed financial auditor to audit the organization accounts and report to the General 
Assembly.
- The General Assembly shall publish its annual financial statement.

The Board of Directors
- The Board of Directors shall be elected according to organizing bylaws.
- It is inadmissible for staff/ consultant/paid service provider to serve as a board member.
- The NGO shall be committed that no family relation, whatsoever exists between the board 
chairman and the treasurer.
- The board shall have broad representation, reflecting the diversity of the NGOs constituencies 
and their commitment to all forms of diversity (the NGOs target groups).
- The organization is committed to train and raise awareness of board members as well as 
encourage their participation in qualifying activities which would earn them credit and provide 
the organization with qualified cadres eligible for board membership. This shall be undertaken in 
accordance to an organizing timeline.
- All board members share a joint responsibility, in the sense that each has a set role to play. The 
general assembly is responsible to determine whether a board member is effective or not, its 
decision shall be based on the annual report which sums up the role of the board and its activities 
during the past year.
- Board members shall effectively manage the organization resources and refrain from using the 
organization financial resources whether material or otherwise for purposes irrelevant to the 
organization.
- All board members shall be renowned for their integrity, fairness and deep respect of human 

Mission

General Items

Code of Ethics
& Conduct

General Assembly

Board of Directors

[continued from page 1,Code of Ethics & Conduct for NGOs (Egypt) ]  
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[continued on page 6

rights. They shall aim at serving the community in all board decisions and acts; they shall also 
be dedicated to the mission of the organization and willing to volunteer their time and energies 
toward the achievement of set goals, in addition to being able to offer substantial contributions to 
the organization.
- Fair distribution of opportunities for training and skills development among board members.
- The board of directors shall apply the principles of sound management in dealing with the 
executive director and other organization staff members, its intervention in the organization 
management shall be through the executive director.
- The board shall periodically evaluate the performance of the executive director in accordance 
with specific indicators, to be stated in advance in the contract between the executive director and 
the organization.

Human Resources (Staff - Volunteers)
- The organization shall seek the employment of capable and responsible employees according to 
clear and declared procedures.
- The organization has written criteria for the quality services which it provides implements and 
follows up. Employees and service providers are evaluated according to these criteria.
- The organization seeks to attract capable and efficient administrative and technical staff to 
undertake the organization management and achieve its mission.
- The organization shall also seek to create trained and vibrant cadres which would be on the helm 
in the future.
- The organization has a clear and competitive wage and incentive system with no wage ceiling; 
however there is a balance between the small and big wages in the organization. There is also a 
balance between wages and remunerations and the size of activities and outcomes.
- No reductions are made from wages to go as donations for the organization; the employee only 
puts his/her signature on the actually received wage or remuneration check.
- The organization has a declared and clear evaluation system for every position; accomplishment 
of the organization mission and achievement of the projected results shall serve as the basis of 
evaluation.
- The organization has a clear and declared system for employment contracts; the organization is 
also committed to payment of social insurance and taxes. As far as its employees are concerned, 
the organization complies with all the articles of the Labor Law.
- The organization has a clear system for addressing employees’ grievances in accordance with the 
management hierarchy. The system gives the employee the right to submit his or her grievance 
and so avoid conflict at various management levels.
- The organization full time employees shall not serve in other bodies as consultancy or training 
during regular business hours except after receiving a written permission from the executive 
director.
- All training opportunities and conference and workshops participation shall be declared and all 
employees shall have access to participation in accordance with an open and fair system.

The Organization Resources
- The organization resources shall not be used except for set purposes in accordance with the 
organization bylaws and signed agreements.
- The organization shall criminalize the use of its resources for personal benefit or profit and shall 
take stringent measures to punish offenders.
- The organization has a declared mechanism to monitor the use of its resources; such mechanism 
is effectively and meticulously applied, particularly at higher levels of authority; as the board of 
directors, the executive director and the financial manager.
- Members of the board, the executive director, the financial manager and every officer with 
oversight authority are expected to maintain the highest standards of integrity when dealing with 
the organization resources.

Addressing Conflicts within the Organization
- The organization management is conducted in a way to avoid internal conflicts; this concept is 
taken into account when selecting staff and members.
- The organization addresses internal conflicts which may arise between its staff (board members 
or personnel) with wisdom as an internal affair which may not affect the organization reputation 
or prestige in society.

Human Resources

Code of Ethics
& Conduct

Organization 
Resources

[continued from page 4,Code of Ethics & Conduct for NGOs (Egpyt)]  

Conflicts
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- The organization resorts to arbitration and conciliation committees which comprise representatives 
from the general assembly, stakeholders and experts to settle the differences, if necessary.
- The organization individuals do not resort to funding bodies to solve the problem of internal 
conflicts out of keenness on the organization reputation and prestige; they usually seek the help 
of supervisory bodies, but only after exhausting conventional administrative methods.

Funding and Donations
- The organization pursues such methods which provide it with self dependence in the long term. 
The organization accepts local and international funding and donations according to the following 
criteria:
- Funding / donation shall be consistent with the organization goals, core principles and mission 
as well as its potential.
- Legitimacy of funding by competent local bodies.
- The organization shall not accept funding / donations of unknown source.
- Funding shall not compromise the organization independence due to its keenness to stay away 
from partisan issues.
- Funding shall not impose conditions in conflict with religious teachings or norms or moral values 
or traditions or the culture of the society.
- The funding body shall not interfere in the organization internal affairs except within the limits 
of the extended funding.
- The organization shall literally comply with contracts signed with funding/donation entities.
- The organization shall acknowledge the role of funding in accomplishing its mission and shall 
seek to highlight it as a form of gratitude.

Organization Services – Relations with Society
- The organization shall be committed to community participation in projects identification, design 
and evaluation.
- The organization shall be committed to the mission and the target categories for which it has 
been established.
- The organization shall apply equity and fairness in providing its services and in its relations with 
society. It shall treat target categories with respect and understanding; it shall also deal with them 
humanely.
- The organization shall apply the principles of human rights and shall not violate fundamental 
human rights with which every person is endowed. In all its activities and services it shall uphold 
the rights of woman and child as well as observe environmental parameters.
- Staff and members who communicate with society shall show in dealing with target categories 
high integrity, humanitarianism and professionalism.
- Target categories are the organization partners in decision making and selection.

Financial Management
- The organization has a written financial system based on efficient management of financial 
resources, strict internal supervision and an external and independent control.
- The financial department staff and board members maintain a high degree of financial integrity 
and professionalism.
- The organization observes a balance in operational expenditure and compares expenditure to 
outcome for beneficiaries.
- The organization conducts any purchases with transparency and provides equitable opportunities 
to goods suppliers and service providers.

Relations with Government and Oversight Bodies
- The organization operates in accordance with bylaws and rules.
- The organization deals with oversight and government bodies in a spirit of cooperation and 
transparency.
- The organization does not tolerate interference in its internal affairs or its decisions except within 
the limits of law.

Funding

Code of Ethics

& Conduct

Relations

Financial

Management

Oversight

[continued from page 5,Code of Ethics & Conduct for NGOs]  
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Development	and	Leadership	Institute	(DLI)	(Nigeria)

Dominican	Republic	Education	and	Medical	Support	(D.R.E.A.M.S.)	(Canada)

FOCUS	Pakistan	(Pakistan)

Fraternity	of	Evangelical	Missions	(India)

Global	Community	Rising	(South	Africa)

Greenheart	(Japan)

Iraj	Education	and	Development	Foundation	(Pakistan)

JamCanRelief	Foundation	(Canada)

Junta	de	Beneficencia	de	Guayaquil	(Ecuador)

M/s	Kissan	Bhalie	and	Advisory	Society	(India)

Middle	East	Clinical	Research	Associates	(MECRA)	(Lebanon)

MyAfricars.com		(South	Africa)

Open	Arms	Projects	(United	Kingdom)

PadmaDal	Memorial	Organization		(United	States)

Planet’NGO	(France)

Rahma	Charity	Fund	(RCF)	(Sudan)

Secular	Nation	Foundation	(Malaysia)

Society	for	Protection	of	Culture,	Heritage,	Environment,	Traditions	and	
Promotion	of	National	Aware	(India)

South	Asian	Institute	of	Health	Promotion	(India)

Taiwan	Fund	for	Children	and	Families	(TFCF)	 (Taiwan)

The	Cloud	Institute	for	Sustainability	Education	(United	States)

The	Heller	School	for	Social	Policy	and	Management,	Brandeis	University	
(United	States)

The	Western	Union	Foundation		(United	States)

The	World	Federation	of	Khoja	Shia	Ithna-Asheri	Muslim	Communities	(KSIMC)	
(United	Kingdom)

Village	of	Hope	for	Development	and	Social	Rehabilitation	for	Intellectual	
Disabilities	(Egypt)

World	Vision	United	States	(United	States)
	
Young	Power	in	Social	Action	(YPSA)	(Bangladesh)
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[continued from page 2, WANGO Welcomes New Members]  
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ENTREPRENEURSHIP DEVELOPMENT INSTITUTE 
OF INDIA 
Ahmadabad, Gujarat – India

Wednesday, August, 1�, �009

Media Release (Mohammed Bougei Attah) 

My ITEC Experience at EDI

For me, coming to India is a dream come true. Though I 
have visited some Asian nations around this largest country 
in the region – Malaysia, Singapore, Thailand – the thought 
of staying in India for a period exceeding one month was 
never envisaged. For the first time in my life, I saw in real 
life, those beautiful scenes and people of India: The rich, the 
poor and the middle class. I witnessed also the unending 
flow of human heads that indeed makes India the second 
most populated nation on earth.

And arriving at the campus of the Entrepreneurship 
Development Institute of India (EDII) was another excit-
ing experience of my life. The Institute itself is an epitome 
of structural layout, with the serene environment including 
wailing animals and birds. For me and many of my col-
leagues, EDI (as it is fondly called) was a very environmental-
friendly place. The regular visits of the monkeys, the wailing 
of the peacock, and the undying chanting of the birds are 
quick reminders of the African deep jungle. For me it is like ‘a 
home away from home’. 

NGO governance and management

And for the main business, it is most rewarding for me 
to be at EDI studying Governance and Management of 
NGOs. Though I work with the World Association of Non-
Governmental Organizations (WANGO), an umbrella 
organization serving and connecting NGOs worldwide, and 
tour many nations across the globe talking about NGOs, I 
experienced here a more structured academic exercise that 
only few individuals or institutions have offered in the past. 
The course content was arranged in such a manner that its suits 
all strata of participants – the beginners, intermediate and the 
professionals – taking back home, one of the most important 
aspect of human endeavor: learning to serve others. 

One of the greatest opportunities I gained from this six-
week exercise is sharing with �6 participants from different 
nations and backgrounds. They represent in my mind the 
‘United Nations of EDI’ from Africa to Europe to Asia, to 
South America and to the Persian Gulf. As a mixed bag of 
ideologies, cultures and traditions, one cannot but appreciate 
our differences. I know many (if not all) remain grateful to the 
Government of India, through its Foreign Ministry, and EDI 
for this epoch visit. And choosing and working with them as 
the Group Leader is one phenomenon that will ever remain 
green in my mind. Our associations these past weeks are bet-
ter summed up as participants, colleagues and a family. 

Perhaps the most rewarding aspect of this trip will be my 
inputs to whole program and exercise. As a charity volunteer, I 
saw many gaps that need to be filled. The opportunity to teach 

one of the subjects on Networking and Volunteering and serv-
ing as one of the ‘faculty members’ is for me a fulfilled dream. 
I am particularly grateful to the Course Director; Dr. Santosh 
Kumar, for the encouragement and support. Dr. S. Tripathy 
was also an inspiration to note. Also is the opportunity to 
share my knowledge and authority about English language 
with fellow colleagues from non-English speaking nations 
and the India students at the campus. Again, the opportunity 
to share WANGO’s ideals, especially the international Code of 
Ethics and Conduct for NGOs, with participants and faculty 
members alike are satisfying gestures. The stay was also an 
avenue to meet with few and discuss WANGO with over 100 
member NGOs here in India. 

Study tour

Adding life to the ever-crowded lectures is a heart-warming 
study tour, which took all the participants to about three 
(3) different states in northern India. After a hectic three-
week academic exercise, the study tour, no doubt, serves as 
a refresher for most of us because as it is said “All work and 
no play…” EDI provided us one of a rare opportunity to visit 
some of the best scenes in the world, including the ‘The 7th 
Wonder’ – Taj Mahal – and the residence of Mahatma Gandhi, 
The Great Ahimsa of India. From Ahmadabad to Udaipur to 
Jaipur and Agra are sites upon sites to behold. And rounding 
up at Jodhpur and Mount Abu is for me a ‘deliberate attempt’ 
to make everyone comes back to India. It is unimaginable how 
human beings had lived with so much knowledge, exposition 
and mastery in the era when no technologies exist. 

Visiting in India such outstanding NGOs such as SAATH, 
SEVA Mandir, GRAVIS and others added more value to the 
entire program as it was a time to experience the issues prac-
tically as they were taught in the classrooms. Again, meeting 
such great Indian human rights activists, Gagan Sethi, Dr. 
Rajesh Shah, and Sachin Oza among several others inspired 
me greatly. 

Future opportunities

My conclusion is that with this type of Bilateral support 
coming from the Foreign Ministry of India, there are great 
potentials for better diplomatic relations with all countries of 
the world. The Special Adviser to the Executive President of 
Nigeria, Prince Chineme Ume-Ezeoke, on whose directive I 
came, and the WANGO Secretary General, who incidentally 
shares his first name with the ‘7th Wonders’, Mr. Taj Hamad, 
and the teeming society of non-profit leaders worldwide 
are very pleased to learn about these positive developments 
since my arrival here. And connecting with others such as my 
Coordinator at the WANGO United Nations Office of Affairs 
in New York, Dr. Frederick Swarts and Mr. Jean-Jacques 
Schull, the IDAY (International Day of the African Child…and 
its Youth) Coordinator in Belgium were all at hand to provide 
support for my work here.

My future plan will be to visit India again, share my 
experience and network with more NGOs towards solving 
India basic problem of poverty, reducing the menace of caste 
system and more integration of the people into the �1st cen-
tury world. EDI could be encouraged to engage more female 
faculty members. Such good outing by Ms. Meena Bilgi, the 
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[continued from page 8, Press Release of WANGO Regional Coordinator for Africa]

only female faculty member, is something to serve as a refer-
ence point. The Institute should also take into consideration 
that the world is larger that India, and as such resource 
persons from other nations should be engaged to share their 
experience with others. This way, the program will no doubt 
be recognized as truly international. 

However, I will be guide by the fact that India remains 
one of the largest nations in the world, second largest in popu-
lation and the best in terms of communication technologies, 
with huge human and material resources. The best way for 
accelerated development may be for the intellectuals of the 

nations, particularly the human right activists to look beyond 
their borders. 

Mohammed Bougei Attah

Group Leader

*Attah is the Africa Regional Coordinator for WANGO and the 
Managing Editor of NGO Network, a general interest magazine 
for the non-profit sector in sub-Saharan Africa. 

Visit www.wango.org and www.ngonetworkmagazine.net 

Email: attahmb@yahoo.com OR mba1@email.com 


